GREEN MARKETING

SCOPE

Green marketing refers to the practice of developing and advertising products based on their real or
perceived environmental sustainability.

Examples of green marketing include advertising the reduced emissions associated with a product’s
manufacturing process, or the use of post-consumer recycled materials for a product's packaging. Some
companies also may market themselves as being environmentally conscious companies by donating a
portion of their sales proceeds to environmental initiatives, such as tree planting.

When a company’s green marketing activities are not substantiated by significant investments or
operational changes, they may be criticized for false or misleading advertising. This practice is also
sometimes referred to as greenwashing. [Source: investopedia.com]

Businesses benefit from green marketing wherein general trends of transparency, connectivity, and
increased awareness of sustainability issues add to the overall value of marketing messages.
Sustainability-oriented goods and services are becoming expected and demanded in a world more openly
involved with environmental concerns. Trends accentuating sustainability as a valued business strategy
may also expose companies accused of “greenwashing”, or attempting to make themselves appear green
while not conforming to green standards. For these companies that participate in green-washing,
consumer backlash is the best deterrent. Businesses should incorporate actual green programming, rather
than compromise brand value and consumer confidence. Currently, green marketing can be an excellent
opportunity to gain market footholds and expand your consumer base. In the future, green marketing will
be a necessary aspect of the business world. Exemplary of green marketing and sustainable business
concepts, Whole Foods Market has enjoyed double-digit growth in an otherwise flat grocery market.

As an end result, sustainability and green trends are not flashes in the pan. They are palpable and have
the wherewithal to withstand shifting consumer interests. Most importantly, green marketing and the
incorporation of sustainability within a business model allows for market adaptation and effective
capturing of the consumer audience. [Source: dug.edu]

Eco-standards, product labelling and green consumerism (2011)
" Bostrom, Magnus, Mikael Klintman

CO-CA HF 5413 .B67 2011
‘ ’ Located in Fr Jose T Bacatan SJ Library - Circulation Section

This book explores green and politically engaged consumersim, asking
the question: does green labelling offer ways toward a greener and more
democratic society?
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Sustainable marketing (2012)

Sustainable
Marketing Emery, Barry
Barry Emery CO-CA HF 5413 E44 2012
Located in Fr Jose T Bacatan SJ Library - Circulation Section
Sustainable Marketing' collects chapters on: marketing in the ethical
environment, consumer behaviour, changing behaviour, segmentation,
pricing, supply and distribution, among many other topics.
[ e

Is green marketing an oxymoron: a holistic viewpoint (2021)
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Understanding environmental awareness through green marketing: an empirical study using Q
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A Study on women consumers' attitudes towards green marketing (2020)
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Available in eLibraryUSA (Gale Academic OneFile) E-articles

Green marketing and sustainable development--experiences from Republic of Serbia (2012)
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Green marketing goes negative: the advent of reverse greenwashing (2013)
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The effect of green partnerships on firm value (2017)
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Green product awareness effect on green purchase intentions of university students': an emerging
market's perspective (2021)
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Available in eLibraryUSA (Gale Academic OneFile) E-articles

Greenwashing no more: the case for stronger regulation of environmental marketing (2020)
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Communicating green marketing appeals effectively: the role of consumers' motivational orientation
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The Influence of green brand affect on green purchase intentions: the mediation effects of green
brand associations and green brand attitude (2020)
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An analysis of the green response of consumers to the environmentally friendly behaviour of
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Effect of marketing information on purchase intention for proenvironmental products in China (2018)
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and green competitive advantage (2021)
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Defining green: the next paradigm in management (2012)
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Green business practices for software development companies: an explorative text analysis of business
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firm performance (2017)
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Religiosity and ecologically conscious consumption behaviour (2015)
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Green is good-the impact of information nudges on the selection of voluntary green-power plans (2022)
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Feeling ambivalent about going green: implications for green advertising processing (2011)
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Environmental regulation, environmental responsibility, and green technology innovation: empirical
research from China (2021)
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PLoS ONE, vol. 16, issue 9
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Role of connectedness to nature and perceived environmental responsibility on green purchase
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Available in eLibraryUSA (Gale Academic OnefFile) E-articles

If you blog, will they follow? using online media to set the agenda for consumer concerns on
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Journal of Advertising, vol. 43, issue 2

Available in eLibraryUSA (Gale Academic OneFile) E-articles
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questionnaire (2014)

Muller, Christoph

Journal of Articles in Support of the Null Hypothesis, vol. 10, issue 2

Available in eLibraryUSA (Gale Academic OneFile) E-articles

The long path to achieving green economy performance for micro small medium enterprise (2022)
Astadi, Pangarso [and four others]

Journal of Innovation and Entrepreneurship, vol. 11, issue 1

Available in eLibraryUSA (Gale Academic OneFile) E-articles

Reimagining marketing strategy: driving the debate on grand challenges (2022)
Ruyter, Ko de [and five others]

Journal of the Academy of Marketing Science, vol. 50, issue 1

Available in eLibraryUSA (Gale Academic OneFile) E-articles

Effects of celebrity endorsement, promotional activities, packaging of products, and brand image, on
green consumer buying behaviour (2020)

Waqas, Muhammad

Paradigms, vol. 14, issue 1

Available in eLibraryUSA (Gale Academic OneFile) E-articles

Search library resources at: http://210.213.146.180:8080/#section=home
Visit the library webpage at: https://www.adzu.edu.ph/library/



http://210.213.146.180:8080/#section=home
https://www.adzu.edu.ph/library/

GREEN MARKETING

Is Twitter the new FTC and EPA? Publicized private action as the anti-greenwashing mechanism in
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Seeing the world through GREEN-tinted glasses: green consumption values and responses to
environmentally friendly products (2014)

Haws, Kelly L., Karen Page Winterich, Rebecca Walker Naylor

Journal of Consumer Psychology, vol. 24, no. 3, pp. 336-354
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Available in eLibraryUSA (JSTOR)) E-articles
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Available in EBSCO (Business Source Complete) E-articles

The green mate appeal: Men's pro-environmental consumption is an honest signal of commitment to
their partner (2021)

Borau, Sylvie, Leila Elgaaied-Gambier, Camilla Barbarossa

Psychology & Marketing, vol. 38, issue 2, pp. 266-285

Available in EBSCO (Business Source Complete) E-articles

Signaling green: Investigating signals of expertise and prosocial orientation to enhance consumer trust
(2020)

Waites, Stacie F., Jennifer L. Stevens, Tyler Hancock

Journal of Consumer Behaviour, vol. 19, issue 6, pp. 632-644

Available in EBSCO (Business Source Complete) E-articles

Search library resources at: http://210.213.146.180:8080/#section=home
Visit the library webpage at: https://www.adzu.edu.ph/library/



http://210.213.146.180:8080/#section=home
https://www.adzu.edu.ph/library/

GREEN MARKETING

Effects of green marketing strategy on firm financial performance: the moderating role of government
policy (2019)

Eneizan, Bilal M. [and four others]

Business & Economic Horizons, vol. 15, issue 2, pp. 304-324

Available in EBSCO (Business Source Complete) E-articles

Green marketing strategies in the dairy sector: consumer-stated preferences for carbon footprint labels
(2019)

Canavari, Maurizio, Silvia Coderoni

Strategic Change, vol. 28, issue 4, pp. 233-240

Available in EBSCO (Business Source Complete) E-articles

Consumer perceptions of green marketing claims: an examination of the relationships with type of claim
and corporate credibility (2018)

Musgrove, Carolyn ("Casey") Findley, Pilsik Choi, K. Chris Cox

Services Marketing Quarterly, vol. 39, issue 4, pp. 277-292

Available in EBSCO (Business Source Complete) E-articles

The question of ‘alternatives’ within food and drink markets and marketing: introduction to the special
issue (2017)

Smith Maguire, Jennifer, David J. Watson, John T. Lang

Journal of Marketing Management, vol. 33, issue 7/8, pp. 495-501

Available in EBSCO (Business Source Complete) E-articles

The Efficacy of green package cues for mainstream versus Niche Brands: how mainstream green brands
can suffer at the shelf (2018)

Wood, Stacy, Stefanie Robinson, Morgan Poor

Journal of Advertising Research, vol. 58, issue 2, pp. 165-176

Available in EBSCO (Business Source Complete) E-articles

Assertive environmental advertising and reactance: differences between South Koreans and Americans
(2017)

Kim, Yeonshin [and four others]

Journal of Advertising, vol. 46, issue 4, pp. 550-564

Available in EBSCO (Business Source Complete) E-articles

Application of green scale to understanding US consumer response to green marketing communications
(2018)

Bailey, Ainsworth A. Mishra, Mojisola F. Tiamiyu

Psychology & Marketing, vol. 35, issue 11, pp. 863-875

Available in EBSCO (Business Source Complete) E-articles
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Theorising the emerging green prosumer culture and profiling green prosumers in the green
commodities market (2020)

Perera, Chamila R., Chandana R. Hewege, Cai V. C. Mai

Journal of Consumer Behaviour, vol. 19, issue 4, pp. 295-313

Available in EBSCO (Business Source Complete) E-articles

Impact of green marketing strategies on consumer purchase behaviour (2017)
Ranjan, Rajeev Kumar, Rohit Kushwaha

Review of Management, vol. 7, issue 3/4, pp. 9-22

Available in EBSCO (Business Source Complete) E-articles

How do firms achieve sustainability through green innovation under external pressures of
environmental regulation and market turbulence? (2020)

Qiu, Lu, Die Hu, Yu Wang

Business Strategy & the Environment (John Wiley & Sons, Inc.), vol. 29, issue 6, pp. 2695-2714

Available in EBSCO (Business Source Complete) E-articles

Green marketing cradle-to-cradle: remanufactured products in Asian markets (2018)
Wang, Pengji, Adrian T. H. Kuah

Thunderbird International Business Review, vol. 60, issue 5, pp. 783-795

Available in EBSCO (Business Source Complete) E-articles

Critical factors to green marketing strategies implementation of Chinese enterprises (2018)
Yunluo Shi, Yang Yang

Journal of Marketing Development & Competitiveness, vol. 12, issue 2, pp. 76-93

Available in EBSCO (Business Source Complete) E-articles

Less is more: is a green demarketing strategy sustainable? (2015)
Armstrong Soule, Catherine A., Brandon J. Reich

Journal of Marketing Management, vol. 31, issue 13-14, pp. 1403-1427
Available in EBSCO (Business Source Complete) E-articles

Conspicuous anticonsumption: when green demarketing brands restore symbolic benefits to
anticonsumers (2020)

Sekhon, Tejvir S., Catherine A. Armstrong Soule

Psychology & Marketing, vol. 37, issue 2, pp. 278-290

Available in EBSCO (Business Source Complete) E-articles

The price of going green: the role of greenness in green bond markets (2020)
Hyun, Suk, Donghyun Park, Shu Tian

Accounting & Finance. Mar2020, Vol. 60 Issue 1, p73-95

Available in EBSCO (Business Source Complete) E-articles
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The effect of green marketing strategy on business performance: a study of organic farms in Taiwan
(2016)

Wu, Shwu-Ing, Syuan-Ru Lin

Total Quality Management & Business Excellence, vol. 27, issue 1/2, pp. 141-156

Available in EBSCO (Business Source Complete) E-articles

Finding the right shade of green: the effect of advertising appeal type on environmentally friendly
consumption (2014)

Green, Todd, John Peloza

Journal of Advertising, vol. 43, issue 2, pp. 128-141

Available in EBSCO (Business Source Complete) E-article

The Skeptical green consumer revisited: testing the relationship between green consumerism and
skepticism toward advertising (2014)

Matthes, Jorg, Anke Wonneberger

Journal of Advertising, vol. 43, issue 2, pp. 115-127

Available in EBSCO (Business Source Complete) E-article

Green claims and message frames: how green new products change brand attitude (2014)
Olsen, Mitchell C., Rebecca J. Slotegraaf, Sandeep R. Chandukala

Journal of Marketing, vol. 78, issue 5, pp. 119-137

Available in EBSCO (Business Source Complete) E-article

An evaluation of the role of green marketing and a firm’s internal practices for environmental
sustainability (2015)

D'Souza, Clare [and three others]

Journal of Strategic Marketing, vol. 23, issue 7, pp. 600-615

Available in EBSCO (Business Source Complete) E-article

The Limitations and potentialities of green marketing (2015)

Wymer, Walter, Michael Jay Polonsky

Journal of Nonprofit & Public Sector Marketing, vol. 27, issue 3, pp. 239-262
Available in EBSCO (Business Source Complete) E-article

Normalising green behaviours: a new approach to sustainability marketing (2012)
Rettie, Ruth, Kevin Burchell, Debra Riley

Journal of Marketing Management, vol. 28, issue 3-4, pp. 420-444

Available in EBSCO (Business Source Complete) E-article

Role & challenges of green marketing and its effect on consumer buying behavior focusing retail outlets
with special reference to Lucknow, India (2016)

Rastogi, Ekta, M. S. Khan

Amity Management Review, vol. 5, issue 1, pp. 53-70

Available in EBSCO (Business Source Complete) E-article

Search library resources at: http://210.213.146.180:8080/#section=home
Visit the library webpage at: https://www.adzu.edu.ph/library/



http://210.213.146.180:8080/#section=home
https://www.adzu.edu.ph/library/

GREEN MARKETING

Measuring consumer understanding and perception of eco-labelling: Item selection and scale validation
(2019)

Taufique, Khan Md Raziuddin [and three others]

International Journal of Consumer Studies, vol. 43, issue 3, pp. 298-314

Available in EBSCO (Business Source Complete) E-article

Are they really green: flipping the second side of green marketing coin - a critical analysis using
selected cases? (2015)

Saxena, Sumit

Amity Global Business Review, vol. 10, pp. 110-113

Available in EBSCO (Business Source Complete) E-article

Is current way of promoting sustainability, sustainable? (2019)
ShabbirHusain, R.V., Sanjeev Varshney

Journal of Nonprofit & Public Sector Marketing, vol. 31, issue 1, pp. 84-113
Available in EBSCO (Business Source Complete) E-article

Green marketing in India and its impact on consumer behaviour (2014)

Katait, Sanjay Keshaorao

CLEAR International Journal of Research in Commerce & Management, vol. 5, issue 12, pp. 71-74
Available in EBSCO (Business Source Complete) E-article

Applying a multiple criteria decision-making approach to establishing green marketing audit criteria
(2019)

Chen, Hui-Chiao, Chih-Hao Yang

Journal of Cleaner Production, vol. 210, pp. 256-265

Available in EBSCO (Business Source Complete) E-article

Echo-sustainability: digitally linking history to recall authentic green marketing lessons (2019)
Carter, E. Vince

Marketing Management Association Annual Conference Proceedings, pp. 112-114

Available in EBSCO (Business Source Complete) Conference Proceedings

"Environment vs. myself?" the influence of message framing for green products (2020)
Ekebas-Turedi, Ceren, Elika Kordrostami, llgim Dara Benoit

AMA Winter Educators' Conference Proceedings, vol. 31

Available in EBSCO (Business Source Complete) Conference Proceedings

An Empirical investigation of a firm’s operational green marketing capabilities, green competitive
advantage, and performance (2019)

Siepong, Angsaya, Prithwiraj Nath

Marketing Management Association Annual Conference Proceedings, p111-112

Available in EBSCO (Business Source Complete) Conference Proceedings
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Green advertising effects and purchase intentions: a study of American and Korean millennials (2017)
Muk, Alexander, Christina Chung, Hyun Sang An

Society for Marketing Advances Proceedings, pp. 134-135

Available in EBSCO (Business Source Complete) Conference Proceedings

Going green feeling guilty (2017)

Yoon-Na Cho, Yohan Kim, Charles R. Taylor

AMA Winter Educators' Conference Proceedings, Vol. 28

Available in EBSCO (Business Source Complete) Conference Proceedings

Proudly going green: emotional appeals influence outcomes for environmental marketing challenges
(2016)

Yaeeun Kim, Crystal Reeck

Advances in Consumer Research. 2016, vol. 44, pp. 742-742

Available in EBSCO (Business Source Complete) Conference Proceedings

Online marketing as a CSR tool for waste sorting (2017)

Vilamova, Sarka, Anezka Podlasova, Adam Levit

Marketing Identity, Issue Part 2, pp. 457-466

Available in EBSCO (Business Source Complete) Conference Proceedings

How to reach green consumers on the internet? digital and social media strategies for addressing the
environmentally conscious (2016)

Nyilasy, Gergely, Harsha Gangadharbatla

American Academy of Advertising Conference Proceedings, pp. 32-44

Available in EBSCO (Business Source Complete) Conference Proceedings

A New typology of consumers from a green to not-so-green perspective: how do green and brown
segments differ from a demographic perspective? (2019)

Fullerton, Sam

Society for Marketing Advances Proceedings, pp. 581-593

Available in EBSCO (Business Source Complete) Conference Proceedings
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Atlantic Marketing
Journal
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BKETING
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Atlantic Marketing Journal
Full-text available from 2013 to present
Available in EBSCO (Business Source Complete) elournals

The purpose of the Atlantic Marketing Journal is to publish double blind
reviewed scholarly articles in the general area of marketing, logistics and
closely related areas. Our audience is intended to be Marketing
Educators, Marketing Scholars and Marketing Practitioners. Manuscripts
for submission should appeal to one or more of these audiences.
Manuscripts addressing empirical research, pedagogical research,
theoretical development, extensions and application are all received on
an equal footing. The review process will entail a double blind peer
review. The journal is listed in the Cabell Directory. The percentage of
accepted manuscripts is tends to vary between 30 and 40%. The Atlantic
Marketing Journal supports itself financially by imposing a publication fee
after acceptance of a manuscript. The fee is a flat $150 USD (Not based
on the number of pages), and is used solely to defray the expenses of
journal operation. As we receive no funding from any other source, we
sincerely hope that authors will understand the necessity of the
publication fee.

Industrial Marketing Management
Full-text available from 1971 to present
Available in Science Direct eJournals

Industrial Marketing Management provides theoretical, empirical and
case-based research geared to the needs of marketing scholars and
practitioners researching and working in industrial and business-to-
business markets. An editorial review board of leading international
scholars and practitioners assures a balance of theory and practical
applications in all articles. Scholars from North America, Europe,
Australia/New Zealand, Asia and other regions of the globe offer the latest
findings for improving effectiveness and efficiency of industrial markets.
This comprehensive approach keeps readers abreast of the most timely
data and current thinking necessary for better marketing decisions and
strategy in global industrial and business-to-business markets.
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International Journal of

DV ERTISING

The Review of Marketing Communicat

International
Journal of
Market
Research

International Journal of Advertising
Full-text available from 2000 to present
Available in EBSCO (Business Source Complete) eJournals

The International Journal of Advertising (IJA) publishes original
contributions on all aspects of marketing communications from the
academic, practitioner and public policy perspectives. It includes:
advertising and media, direct marketing, sales promotions, sponsorship,
public relations and integrated marketing communications (IMC).

International Journal of Consumer Studies
Full-text available from 2001 to present (Full Text Delay: 1 year)
Available in EBSCO (Business Source Complete) elournals

The International Journal of Consumer Studies provides an international
forum for academic and research papers with a focus on how consumers
can enhance their security and well-being. It publishes articles of interest
to an international audience and at the leading edge of consumer
research throughout the world.

International Journal of Market Research
Full-text available from 1999 to present
Available in EBSCO (Business Source Complete) eJournals

Founded in 1958, the aim of the International Journal of Market Research
(UMR) is to be the leading primary authoritative source of information
about excellent practice and new thinking in research, insight and data
analysis worldwide. This journal provides a bridge between practitioners
and academics to share, discuss and debate all aspects of research, insight
and data: applications, methodologies, new technologies, technology and
methodology adoption and adaption from related areas, solutions,
strategic and management issues.
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International Journal of Sales,

ENTS

Retailing and Marketing

International Journal of Research in Marketing
Full-text available from 1984 to present
Available in Science Direct eJournals

The International Journal of Research in Marketing is an international,
double-blind peer-reviewed journal for marketing academics and
practitioners. IJRM aims to contribute to the marketing discipline by
providing high-quality, original research that advances marketing
knowledge and techniques. As marketers increasingly draw on diverse
and sophisticated methods, IJRM's target audience is comprised of
marketing scholars, practitioners (e.g., marketing research and consulting
professionals) and policymakers. IJRM aims to be at the forefront of the
marketing field with a particular emphasis on bringing timely ideas to
market. The journal embraces innovative research with the potential to
spur future research and influence practice. Hence, it welcomes
contributions in various aspects of marketing.

International Journal of Sales, Retailing and Marketing
Full-text available from 2015 to present
Available in EBSCO (Business Source Complete) eJournals

The International Journal of Sales, Retailing and Marketing is devoted to
the exploration and contribution of the knowledge about dynamic areas
of sales, marketing and retailing by publishing theoretical and empirical
scientific articles from various countries and with different approaches.
As the Journal covers the large field of interest, it is designed to examine
topics such as new trends in retailing, the relationships between members
of the supply chains and distribution channels, green tailing, e-commerce,
customer relationship management, management of services, branding,
and similar fields. It will serve as the valuable forum for the exchange and
dissemination of knowledge based on thought and results of empirical
research between academicians, researchers, retailing managers,
marketing & sales executives, and all those that are actively involved in
any aspect of marketing, sales and retailing, as well as to those that wish
to be informed about the progress and current trends in those fields.
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Journal of Advertising Research

i}l‘wgisﬂg < Full-text available from 1965 to present
Research Available in EBSCO (Business Source Complete) eJournals

Published by Cambridge University Press on behalf of The ARF (formerly
Advertising Research Foundation), the Journal of Advertising Research,
which has been in existence for more than 40 years, is dedicated to
providing up-to-date and practical information, as well as theoretical
discussions on diverse aspects of advertising, marketing, and media
research. Its editorial emphasis is directed at exploring all possibilities for
new and significant discoveries, even those that may challenge traditional
thought in the field. The Journal of Advertising Research is published for
academics, practitioners and users of advertising, marketing and media
research.

Journal of Destination Marketing & Management

Goriiiof Full-text available from 2012 to present
Destination Available in Science Direct elournals
Marketing &
Management The Journal of Destination Marketing & Management (JDMM) aims to be
@‘é the leading international journal for the study of tourist destinations by
5 »‘ providing a critical understanding of all aspects of their marketing and
@ management, as they are situated in their particular policy, planning,
' economic, geographical and historical contexts. It seeks to develop a
Ll robust theoretical understanding of destination marketing and

management by harnessing knowledge drawn from the full breadth of
disciplinary approaches to the study of destinations. It seeks to foster a
critical development of the domain, expand the frontiers of knowledge in
the field and provide an international forum for the exchange of ideas.
The objective of JDMM is therefore to publish up-to-date, high-quality,
original research papers and reviews. As such, the journal aspires to be
vibrant, engaging and accessible, yet at the same time integrative and
challenging. Those involved in the interdisciplinary approach of marketing
and management, economic development and planning, geography,
sociology, psychology, anthropology, retailing, policy making and public
administration of tourist destinations will find the journal of particular
interest.
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Journal of Cleaner Production
Journal of Full-text available from 1993 to present
Clea'ﬂer Available in Science Direct eJournals
fiction

e The Journal of Cleaner Production is an international, transdisciplinary
journal focusing on Cleaner Production, Environmental, and Sustainability
research and practice. Through our published articles, we aim at helping
societies become more sustainable. 'Cleaner Production' is a concept that
aims at preventing the production of waste, while increasing efficiencies
in the uses of energy, water, resources, and human capital. The Journal of
Cleaner Production serves as a platform for addressing and discussing
theoretical and practical cleaner production, encompassing
environmental, and sustainability issues in corporations, governments,
education institutions, regions, and societies.

Business Strategy and the Environment
Full-text available from 1995 to present (Full Text Delay: 1 year)
Available in EBSCO (Business Source Complete) elournals

Business Strategy
and the
Environment

Business Strategy and the Environment (BSE) is the leading academic
journal in its field with peer-reviewed contributions of a high quality. It
seeks to provide original contributions that add to the understanding of
business responses to improving environmental performance. It seeks to
N S examine links between competitive strategy and environmental
SN - management as well as providing results of research into systems and
standards, corporate environmental management tools, organisations
and management, particular industry sectors and responses of business
to contemporary environmental issues. It examines the role of regulation
and policy in the business sector and encourages cross-country analysis.
Contributions are encouraged which extend the scope of activity from
environmental management to sustainable development in business. The
journal should be of interest to a broad interdisciplinary audience
including academics, practitioners, business managers and consultants.
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Journal of Business Research
Full-text available from 1973 to present
Available in Science Direct eJournals

JOURNAL OF
BUSINESS

RESEARCH The Journal of Business Research applies theory developed from business

research to actual business situations. Recognizing the intricate
relationships between the many areas of business activity, JBR examines
a wide variety of business decisions, processes and activities within the
actual business setting. Theoretical and empirical advances in buyer
behavior, finance, organizational theory and behavior, marketing, risk and
insurance and international business are evaluated on a regular basis.
Published for executives, researchers and scholars alike, the Journal aids
the application of empirical research to practical situations and
theoretical findings to the reality of the business world.

DATABASES

ScienceDirect. www.sciencedirect.com

A website which provides access to a large bibliographic database of scientific and medical publications
of the Dutch publisher Elsevier. It hosts over 18 million pieces of content from more than 4,000 academic
journals and 30,000 e-books of this publisher. The access to the full-text requires subscription, while the
bibliographic metadata is free to read. ScienceDirect is operated by Elsevier. It was launched in March
1997

EBSCOhost. search.ebscohost.com

e Academic Search Complete

The world's most valuable and comprehensive scholarly, multi-disciplinary full-text database, with
more than 8,500 full-text periodicals, including more than 7,300 peer-reviewed journals. In
addition to full text, this database offers indexing and abstracts for more than 12,500 journals and
a total of more than 13,200 publications including monographs, reports, conference proceedings,
etc. The database features PDF content going back as far as 1887, with the majority of full text
titles in native (searchable) PDF format. Searchable cited references are provided for more than
1,400 journals.

e Business Source Complete
The world's definitive scholarly business database, providing the leading collection of
bibliographic and full text content. As part of the comprehensive coverage offered by this
database, indexing and abstracts for the most important scholarly business journals back as far as
1886 are included. In addition, searchable cited references are provided for more than 1,300
journals.

Search library resources at: http://210.213.146.180:8080/#section=home
Visit the library webpage at: https://www.adzu.edu.ph/library/



http://210.213.146.180:8080/#section=home
https://www.adzu.edu.ph/library/

GREEN MARKETING

OpenDissertations

An open-access database built to assist researchers in locating both historic and contemporary
dissertations and theses. Created with the generous support of the H.W. Wilson Foundation and
the Congregational Library & Archives in Boston, it incorporates EBSCO’s previously released
American Doctoral Dissertations, and features additional dissertation metadata contributed by
select colleges and universities from around the world. Providing researchers with citations to
graduate research across a span of time, from the early 20th century to the present, this database
will continue to grow through regular updates and new partnerships with graduate degree-
granting institutions.

GreenFILE

Offers well-researched information covering all aspects of human impact to the environment. Its
collection of scholarly, government and general-interest titles includes content on global
warming, green building, pollution, sustainable agriculture, renewable energy, recycling, and
more. The database provides indexing and abstracts for more than 1,000,000 records, as well as
Open Access full text for more than 15,000 records.

elibraryUSA. elibraryusa.state.gov/login

Gale Academic OneFile

Provides millions of articles from over 17,000 scholarly journals and other authoritative sources,
including videos from BBC Worldwide Learning to thousands of podcasts and transcripts from
CNN. It includes more than 11,000 peer-reviewed journals (more than 8,000 in full text), and
major reference sets.

JSTOR

A digital library of academic content in many formats and disciplines. The collections include °
top peer-reviewed scholarly journals as well as respected literary journals, academic
monographs, research reports from trusted institutes, and primary sources. Journals are
available in more than 60 disciplines in the humanities, social sciences, and sciences and
mathematics.

ProQuest Dissertations & Theses Global

The world's most comprehensive collection of dissertations and theses from around the world,
offering millions of works from thousands of universities. Each year hundreds of thousands of
works are added. Full-text coverage spans from 1743 to the present, with citation coverage
dating back to 1637.

PHILIPPINE E-JOURNALS https://ejournals.ph

The Philippine E-Journals is an expanding collection of academic journals that are made accessible globally
through a single Web-based platform. It is hosted by C&E Publishing, Inc., a premier educational publisher
in the Philippines and a leader in the distribution of integrated information-based solutions.
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SEARCH HINT:
To further your search on Green Marketing, use the keyword combinations below:
green marketing

green+marketing or “green marketing “

You may also use other keywords related to Green Marketing:

Use For: Ecological marketing
Ecomarketing
Environmental advertising claims
Environmental consumerism
Environmental marketing
Green products—marketing
Marketing—environmental aspects

Broader Term: Marketing

Related Term: Green products
Consumer attitudes
Natural products
Packaging
Labeling

Narrower Term: Eco-labeling
Energy labelling

Compiler:
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